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“Customization 
has lifted the 
lowly insole  
to a new level.”
See page 14
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In-depth editorial features, consistent market coverage and an efficient circulation focused on the folowing categories:
 WELLNESS  COMFORT  ACTIVE LIFESTYLE  WORK  ATHLETIC  OUTDOOR  ACCESSORIES

Over the past several years, Footwear Insight has led the market with directional coverage of wellness, barefoot, minimalism and other key trends 
as well as important coverage on the changing retail landscape. In 2012, Footwear Insight will continue to provide the market with leading edge 
reporting. No fluff, no designers. Just ideas and useful information retailers can use to make buying decisions and run their businesses.
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The Voice of Independent Shoe Retailers.
Footwear Insight is sent to members of the NSRA, the PFA, the IRRA, as well as owners of The Athlete’s Foot, Fleet Feet, and Foot Solutions franchise stores.

TRENDS, PERSPECTIVE AND ANALYSIS

footwearinsight.com



ISSUE DATE CATEGORY COVERAGE        FEATURES AD CLOSE MATERIALS DUE          SHOW CALENDAR

January/February • Outdoor 
• Comfort 
• Hosiery           

• Boots
• Lightweight and Beyond      

12/21/11  12/28/11 ORWM, WSA
FFANY, Platform
Atlanta Shoe Market

March/April  • High End Comfort 
• Casual 
• Pedorthic
• Wellness 
• Size and Widths
• Insoles     

• Made in America 
• Fit and Comfort

 2/25/12 3/4/12              

May/June     • Active Lifestyle 
• Classic Brands 
• Fashion Active 
• Minimalism

• The New Female 
• Confort Consumer 
• The Best Shoe
   Stores in the US

5/2/12 5/6/12 FFANY
The Footwear Event 
                  

July/August  • Sizes and Widths 
• Active Casual 
• Hosiery

• The Boot Book
• Outdoor Lifestyle

6/29/12   7/6/12           ORSM, WSA
FFANY, Platform
Atlanta Shoe Market 

September/October    • Trail Running+
  (tie in with Running Insight)
• Pedorthics
• Sizes and Widths 
• Insoles
   (tie in with Sports Insight)

• Retail Report Card
   (Rating the Major Players) 
• Fit and Comfort

9/7/12      9/14/12            PFA 

November/December   • Fashion Active 
• Running 
• Athletic Technology

• The New Female
• Comfort Consumer

11/1/12 11/8/12    FFANY
The Running Event

In Every Issue: Trends, Market Analysis, 
Retail Strategies, Profiles, New Product Coverage

Full Page (bleed) . . . . . . . . . . . . . . . . . . . . . . . . .                          10-3/8” x 13-1/4” 
Trim . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       10-1/8” x 13”
Full Page (no bleed) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               9” x 12”
1/2 Page Horizontal . . . . . . . . . . . . . . . . . . . . . . . . . . .                            9” x 5-7/8”
1/2 Page Vertical  . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             4-3/8” x 12”
1/3 Square  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 5-5/8 x 5-7/8
1/4 Page Square . . . . . . . . . . . . . . . . . . . . . . . . . . .                           4-3/8” x 5-7/8”
1/4 Page Horizontal . . . . . . . . . . . . . . . . . . . . . . . . . . .                            9” x 2-7/8”
Spread (bleed)  . . . . . . . . . . . . . . . . . . . . . . . . . .                           20-3/4” x 13-1/4”

Spread (no bleed) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                19” x 12”

Keep live matter 1/4” from head, foot and face trim.  Allow 1/8” safety in gutter for spread ads.

THE BOOT BOOK 
JUL/AUG 2012
A comprehensive report on 
the boot market covering the 
major performance categories: 
Work, Safety, Hunting, 
Rugged, Outdoor, Lifestyle

Expanded Circulation 
30,000 includes full  
run of Sports Insight.

Net rates (four color):
Full Page: $10,000
1/2 Page: $7,500 
1/4 Page: $5,000
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THE BOOT BOOK
A Special Report to Footwear Insight & Sports Insight • January/February 2011

American Work Ethic

What really works in this economy? Work boots that work overtime without complaint.

It’s hardly surprIsIng that the traIts that make these uber-workers so valuable – quality, versatility and durability – are the same ones that employers prize in their wearers. the brands featured in this edition of the Boot Book have reported that sales are robust and are on the rise. Consumers still are being careful with every dollar, of course, which is precisely why the right work boots work for them. 
these days, work boots, with all their high-tech tools, are expected to be the workhorses of the wardrobe that can be worn from workweek through weekend. and these one-boot-for-all-occasions are expected to last for several seasons.

“Consumers are seeking better quality and more reputable brands,” says Jason stadler, marketing manager of asolo usa. “they recognize that while they may be spending more money than they’d intended, they know that if they amortize the purchase, it make more sense.”
In addition to new styles and features, 2011 brings a couple of new players to the workforce. the outdoor company keen marks its entry into the footwear field with an industrial/work boot, and treksta, which is sold around the world, debuts in the north american market with a high-tech hiker. so it seems that in 2011 the bottom line is: Build the work boot right, price it right and they will keep buying.

RJ Colt’s Marine, rJ Colt’s marine, a men’s casual work boot, goes from workweek to weekend without a hitch. the lace-up leather and waxed-canvas boot has a rubber outsole with a lug tread, a san crispino welt for added comfort and durability.
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