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Over the past several years, Footwear Insight has led the market with directional coverage of wellness, barefoot, minimalism and other key trends
as well as important coverage on the changing retail landscape. In 2012, Footwear Insight will continue to provide the market with leading edge
reporting. No fluff, no designers. Just ideas and useful information retailers can use to make buying decisions and run their businesses.
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The Voice of Independent Shoe Retailers.
Footwear Insight is sent to members of the NSRA, the PFA, the IRRA, as well as owners of The Athlete’s Foot, Fleet Feet, and Foot Solutions franchise stores.



In Every Issue: Trends, Market Analysis,
Retail Strategies, Profiles, New Product Coverage

ISSUE DATE CATEGORY COVERAGE FEATURES AD CLOSE MATERIALS DUE SHOW CALENDAR
January/February e OQutdoor * Boots 12/21/11 12/28/11 ORWM, WSA

e Comfort e Lightweight and Beyond FFANY, Platform

® Hosiery Atlanta Shoe Market
March/April e High End Comfort e Made in America 2/25/12 3/4/12

e Casual e Fit and Comfort

® Pedorthic

® Wellness

¢ Size and Widths

* Insoles
May/June e Active Lifestyle e The New Female 5/2/12 5/6/12 FFANY

e Classic Brands e Confort Consumer The Footwear Event

e Fashion Active e The Best Shoe

e Minimalism Stores in the US
July/August ¢ Sizes and Widths * The Boot Book 6/29/12 7/6/12 ORSM, WSA

e Active Casual ¢ Qutdoor Lifestyle FFANY, Platform

® Hosiery Atlanta Shoe Market
September/October e Trail Running+ e Retail Report Card 9/7/12 9/14/12 PFA

(tie in with Running Insight) (Rating the Major Players)

¢ Pedorthics e Fit and Comfort

e Sizes and Widths

¢ Insoles

(tie in with Sports Insight)

November/December e Fashion Active e The New Female 11/1/12 11/8/12 FFANY
* Running * Comfort Consumer The Running Event
¢ Athletic Technology
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